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Introduction 

The Texas Book Marketing Handbook is designed as a reference tool for 
Texas authors and publishers and anyone who wants to sell books in 
Texas.  
 
The bulk of the book is a directory, listing contact information for Texas 
libraries, bookstores, specialty retailers, book fairs and media. Each 
chapter also contains book promotion tips and resources. 
 
As with all directories, some information will be out of date before the virtual 
ink on the pages is dry. If you spot any errors or out-of-date information, 
please email maven@bookmarketingmaven.com.  
 
Some listings include contact names and email addresses, but keep in 
mind that these can change frequently. Email addresses that contain the 
name of a person are especially likely to change. 
 
When sending emails, use common sense to avoid violating spam laws. 
For example, when a newspaper lists the email addresses of their reporters 
on their website, they expect to receive news tips and news releases by 
email. However, sending product sales pitches to those reporters (without 
their permission) would be considered spam.  
 
There are hundreds of clickable hyperlinks in this book. In cases where the 
URLs are very long, I have provided shorter "snipped" links. Keep in mind 
that when a URL appears at the end of a sentence, the period at the end of 
the sentence is not part of the URL. 
 
You may find it helpful to print out certain sections of this book for easier 
reading. The page numbers in the table of contents correspond to the page 
numbers in the PDF document, making it easy to print what you need. 
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This book lists numerous resources that may be useful in promoting books. 
Listing in this book does not necessarily imply an endorsement by the 
author. 
 

Using the Directory Information 
 
This book is protected by copyright. You may copy and paste the directory 
information in the Texas Book Marketing Handbook for your own personal 
use in preparing and sending marketing materials, but the data may not be 
shared, re-distributed or sold.  
 

The Traveling Author 
 
The directory listings in this book are arranged alphabetically by city name. 
There's also a directory of libraries and bookstores arranged by ZIP Code, 
to make it easier to find libraries and bookstores in the same region.  
 
In-person appearances are a great way to promote books, but travel can be 
costly and time consuming. It's more efficient to combine several activities 
on one trip. When you travel on business, vacation or visit family, look for 
ways to work book promotion opportunities into your schedule:  
 

• Speak at bookstores, libraries, book clubs or civic organizations 
• Sell at book fairs or festivals  
• Make sales calls to libraries, bookstores and other retailers to show 

samples of your book and distribute sales literature. 
 

Always carry some books and literature in your car—you never know when 
an opportunity will arise. Talk to your accountant about the rules for 
deducting travel expenses. 
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Chapter 1: Libraries 

 

According to the Book Industry Study Group, nearly $1.8 billion worth of 
books were purchased by libraries in 2005. In this chapter you'll find tips for 
selling to libraries and contact information for the largest libraries in Texas. 

How Libraries Select and Purchase Books 
 
Libraries can be a good source of sales, but it's important to know how to 
approach the market. The process of selecting books and other materials 
for a library is called collection development. Acquisitions librarians are 
responsible for ordering the books once they are selected. 
 
In large libraries, the librarian in charge of each subject area typically 
makes purchasing recommendations for their area, although there may be 
a collection development manager in charge of coordinating buying 
decisions. In small libraries, one person may make all of the book selection 
decisions and do the ordering. 

Where Librarians Learn About Books 

Book purchasing decisions are based largely on reviews in the major book 
review journals. It's impossible for librarians to keep up with the huge 
volume of books being published, and they value the screening process 
that the journals provide.  
 
You can find links to the submission requirements of the most important 
review journals at http://bit.ly/qcTiu. Eligibility and submission instructions 
vary by publication, so read the requirements carefully. Unfortunately, the 
journals can review only a small percentage of the books submitted to 
them. 
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Public Library Directory 

 
This list includes contact information for the 150 largest public libraries in 
Texas, based on the population served by the library. The libraries are 
listed in alplabetical order, by city.  
 
Email addresses are included for your convenience, but keep in mind that 
email addresses (especially those that contain the name of a person) tend 
to change frequently. 
 
Abilene Public Library 
202 Cedar St., Abilene, TX 79601-5793 
Phone: 325-676-6025   Fax: 325-738-8082 
http://www.abilenetx.com/apl/ 
Population Served:  114,757  
 
Alamo Public Library 
416 N. Tower Rd., Alamo, TX 78516-2795 
Phone: 956-787-6160   Fax: 956-787-5154 
http://www.alamo.lib.tx.us  email: sra_gonzalez@hotmail.com 
Population Served:  24,880  
 
Alice Public Library 
401 E. 3rd St., Alice, TX 78332-4798 
Phone: 361-664-9506   Fax: 361-668-3248 
http://www.youseemore.com/alice/default.asp   
email: reference.desk@cityofalice.org 
Population Served: 40,951 
 
Allen Public Library 
300 N. Allen Dr., Allen, TX 75013-2540 
Phone: 214-509-4900   Fax: 972-747-0263 
http://www.allenlibrary.org   email: coa@cityofallen.org 
Population Served:  77,338  
 
Amarillo Public Library 
413 E. 4th Ave., Amarillo, TX 79101-1523 
Phone: 806-378-4287   Fax: 806-378-9327 
http://www.amarillolibrary.org   email: reference@amarillolibrary.org 
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Academic Library Directory 

 
The libraries are arranged aphabetically, by school name. Each listing 
indicates the type of institution. 
 
Abilene Christian University, Brown Library 
ACU Box 29208, Abilene, TX 79699-9208 
Phone: 325-674-2920 
http://www.acu.edu/academics/library/ 
Private University 
 
Alvin Community College Library 
3110 Mustang Rd, Alvin, TX 77511 
Phone: 281-756-3561   Fax: 281-756-3854 
http://www.alvincollege.edu/ 
Two-year College 
 
Amarillo College Library Network 
P.O. Box 447, Amarillo, TX 79178-0001 
Phone: 806-371-5400   Fax: 806-371-5470 
http://www.actx.edu/library/ 
Two-year College 
 
Angelina College Library 
Lufkin, TX 75902-1768 
Phone: 936-633-5219   Fax: 936-639-4299 
http://www.window.state.tx.us/scholars/schools/angelina.html 
Two-year College 
 
Angelo State University, Porter Henderson Library 
ASU Station #11013, San Angelo, TX 76909-1013 
Phone: 345-942-2198 
http://www.angelo.edu/services/library/ 
Public University 
 
Arlington Baptist College, Earl K. Oldham Library 
3001 W. Division, Arlington, TX 76012 
Phone: 817-461-8741   Fax: 817-274-1138 
http://www.abconline.edu/HTML/Library/Library.html 
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Chapter 2: Bookstores 

 
This chapter includes a directory of chain and independent bookstores 
located in Texas and a discussion of selling through online and retail 
(bricks and mortar) bookstores. 
 
The major national chains are (in order of importance) Barnes & Noble, 
Borders and Books-a-Million. Barnes & Noble owns several other store 
brands, including Bookstop and B. Dalton. Waldenbooks is owned by 
Borders, which is struggling financially.  
 
The largest chain, Barnes & Noble, has a department dedicated to working 
with small and independent publishers. You can submit your book to the 
small press department for consideration. If it's accepted it will be added to 
their database (which makes it available for ordering by individual stores) 
and will be listed for sale on their BarnesandNoble.com website. They may 
place a small order to stock in their warehouse.  
 
Books that are available through Lightning Source (a print-on-demand 
printer) are usually automatically listed on BarnesandNoble.com, so the 
submittal process may not be necessary if you're printing with Lightning 
Source. A couple of weeks after your book is listed on Amazon.com, 
search for your book on BarnesandNoble.com and also ask your local B&N 
store if the book is listed in their system.  
 
See detailed B&N submittal instructions at http://snipr.com/n3bdf  
or 
http://www.barnesandnobleinc.com/for_authors/how_to_work_with_bn/how
_to_work_with_bn.html 
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Chain Bookstore Directory 

 
The stores are arranged by the name of the chain, and then alphabetically 
by city. Store web pages usually include operating hours and directions. 
 
Barnes & Noble – Amarillo 
Westgate Mall #7, 2415 Soncy Rd., Amarillo, TX 79124 
Phone: 806-352-2300 
http://storelocator.barnesandnoble.com/storedetail.do?store=2665 
 
Barnes & Noble – N. Arlington 
934 East Copeland Rd., Arlington, TX 76011 
Phone: 817-277-5184 
http://storelocator.barnesandnoble.com/storedetail.do?store=2577 
 
Barnes & Noble – The Parks at Arlington Mall 
3881 S. Cooper St. #2027 
Arlington, TX 76015 
Phone: 817-472-7559 
http://storelocator.barnesandnoble.com/storedetail.do?store=2342 
 
Barnes & Noble – Arboretum 
10000 Research Blvd. #158, Austin, TX 78759 
Phone: 512-418-8985 
http://storelocator.barnesandnoble.com/storedetail.do?store=2536 
 
Barnes & Noble – Sunset Valley Village 
5601 Brodie Ln. Ste. 300, Austin, TX 78745 
Phone: 512-892-3493 
http://storelocator.barnesandnoble.com/storedetail.do?store=2928 
 
Barnes & Noble – The Homestead 
Lakeline Crossing, 14010 U.S. Hwy. 183, Austin, TX 78717 
Phone: 512-249-5644 
http://storelocator.barnesandnoble.com/storedetail.do?store=2943 
 
Barnes & Noble – Westlake 
701 S. Capital of Texas Hwy. #P860, Austin, TX 78746 
Phone: 512-328-3155 
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Independent Bookstore Directory 

 
This list includes independently owned general, specialty and Christian 
bookstores. 

General Bookstores, listed alphabetically 

 
Blue Willow Bookshop 
14532 Memorial Dr., Houston, TX 77079 
Phone: 281-497-8675 
www.bluewillowbookshop.com   email: girlboss@bluewillowbookshop.com 
West Houston’s neighborhood bookshop 
 
Book People 
603 N. Lamar Ave., Austin, TX 78703 
Phone: 512-472-5050 
www.bookpeople.com 
Largest general independent bookstore in Texas, founded in 1970 
 
Books on the Square 
130 N. Houston St., Granbury, TX 76048 
Phone: 817-573-9672   Fax: 817-573-6896 
Caters to tourists/retirees/locals with Texana, cookbooks and general titles 
 
Brazos Bookstore 
2421 Bissonnet St., Houston, TX 77005 
Phone: 713-523-0701 
http://brazos.booksense.com   email: brazos@brazosbookstore.com 
Careful, intelligent book selection, located near Rice University 
 
Connections Book Store 
2416 Forest Park Blvd., Fort Worth, TX 76110 
Phone: 817-923-2416 
A quiet little bookstore with a unique assortment of books 
 
Front Street Books 
121 & 201 E. Holland Ave., Alpine, TX 79830 
Phone: 432-837-3360 
www.fsbooks.com    email: amazons@fsbooks.com 
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Chapter 3: Specialty Retailers  

 
Books are sold in many retail settings other than bookstores. Keep an eye 
out for gift and specialty shops whenever you shop, travel for business, visit 
family, or go on vacation. Always carry books and sales literature in your 
car—you never know when you will run across a potential customer! 

Gift Shops 

 
Books that are commonly given as gifts are a good fit for gift shops. Gift 
books are often small and they tend to tie in with holidays, seasons, or 
events such as Mother's Day, Memorial Day or graduation. Texana, 
cookbooks, gardening, home decor and family themed books may also 
work in gift shops. 
 
Smaller towns that are popular with tourists often have a number of gift 
shops in the downtown area. You can often find a list of shops on the 
website of the local convention and visitor's bureau or chamber of 
commerce. Some popular small-town vacation spots include: 
 

• Alpine 
• Boerne 
• Brenham 
• Fredericksburg 
• Galveston 
• Granbury 
• Grapevine 
• Kerrville 
• McKinney 
• New Braunfels/Gruene 
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Chapter 4: Book Fairs and Events 

 
Books can be promoted at a variety of events, including consumer book 
fairs, festivals, craft shows, flea markets and tradeshows. These events 
aren't just about making sales; they can also be a good networking tool. 
You might meet other authors in your field, potential joint venture partners, 
a radio host who wants to interview you, or even a publisher who might be 
interested in buying the rights to your book. If you enjoy traveling and 
meeting people, you may find these events to be great fun. 
 
Because of the travel expenses and fees involved, you'll need to plan 
carefully to earn a return on your investment. Save travel time and money 
by combining these events with other promotions in the area such as 
bookstore signings, book club appearances, speaking engagements and 
family travel. You can also save by sharing a booth with another author, if 
sharing is permitted. 
 
Consumer book fairs can be a good way introduce your book to potential 
customers and speak to them face to face. Consider your book’s target 
audience and topic—a general book fair event may not be a good fit for a 
specialized book. Find out if there are any speaking or book signing 
opportunities available during the fair. 
 
In this chapter is a list of 25 book fairs in Texas that you might want to 
consider. At the state’s largest book fair, The Texas Book Festival held in 
Austin in November, members of the Writers League of Texas can sign up 
for time slots to sign books in the WLT booth, or reserve their own booth 
space. 
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Chapter 5: Print Media 

This chapter contains contact information for Texas daily newspapers 
(published five or more times a week), alternative papers, and magazines 
with a Texas theme.  
 
Authors often think of book reviews when they think about media coverage. 
Generally only larger newspapers publish book review sections, and many 
of them are dropping their book reviews. However, you may be able to get 
a book review or interview in your local or regional papers because the 
publication of your book is considered local news.  Stress your local 
connections when contacting the media. 
 
There are several other ways get ink in print media, including features, 
interviews, news stories and how-to stories.  
 
Nonfiction authors gain publicity and build expert status by being cited and 
quoted in news articles, features or how-to stories (i.e. according to Jane 
Doe, author of XYZ Book) 
 
Fiction authors may be more successful with features or interview-type 
articles, where they talk about the process of writing or topics related to 
their book's story or setting.  
 
Sending news releases is the most common way to contact print media. In 
addition to promoting the article types listed above, authors send news 
releases to announce a new book or an event such as a book signing or 
public presentation. 
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Daily Newspaper Directory 

 
These newspapers are published five to seven days a week. The list is 
alphabetical, by city. 
 
Abilene Reporter-News 
P.O. Box 30, Abilene, TX 79604 
Phone: 325-673-4271  
www.reporternews.com   Contact form: http://publish.reporternews.com/  
 
Amarillo Globe-News 
P.O. Box 2091, Amarillo, TX 79166 
Phone: 806-376-4488 
www.amarillo.com 
Staff Directory: www.amarillo.com/faq/contacts.shtml  
 
Austin American-Statesman 
P.O. Box 670, Austin, TX 78767 
Phone: 512-445-3500 
www.statesman.com  
Staff Directory and contact form: http://snipr.com/jlmsa or 
http://www.statesman.com/search/content/feedback/newsroom.html?http://
www.statesman.com/  
 
Baytown Sun 
P.O. Box 90, Baytown, TX 77522 
Phone: 281-422-8302 
www.baytownsun.com 
Staff Directory: http://baytownsun.com/staff.lasso   
 
Beaumont Enterprise 
P.O. Box 3071l, Beaumont, TX 77704 
Phone: 409-833-3311 
www.beaumontenterprise.com  
Staff Directory: http://snipr.com/jln5m or 
http://www.beaumontenterprise.com/services/submit-
news/Contact_Us.html 
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Chapter 6: Broadcast Media 

 
This chapter includes contact information for Texas news/talk radio 
stations, public radio stations, religious stations and the largest music 
stations, as well as radio talk shows that have a Texas theme. A directory 
of network and public television stations in Texas is also included. 
 
Nonfiction authors often appear as subject experts on radio and television 
talk shows, and fiction writers may be interviewed as well. Authors are 
sometimes interviewed on drive-time music radio shows too. 
 
A good way to approach broadcast media is to pitch a show or segment 
idea, briefly outlining what you would talk about and why their listeners or 
viewers would find it valuable or entertaining. Contact the station's program 
director or the show producer. 
 
As with print media, it's generally better to start small and local and work 
your way up to the big time. Below are three sources for national radio talk 
show databases. All three of these databases are produced by authors who 
have been successful promoting their own books on the radio. 
 

• Gordon's Radio List at http://www.radiopublicity.net includes 1,100 
locally produced and nationally syndicated radio shows that interview 
guests. 

 
• Jo Sabah at http://www.joesabah.com/radio.html offers a how-to 

book, an audio program and a database. His book, How to Get on 
Radio Talk Shows All Across America Without Leaving Home, is also 
available on Amazon.com. 
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Radio Station Directory 

 
These radio stations are sorted by format, then by city. Included are 
news/talk, public radio, religious stations, andthe largest music stations.  
 
Texas State Networks  
4131 N Central Expy., Ste. 500, Dallas, TX 75204 
Phone: 214-525-7000 
http://www.tsnradio.com/news.php  
News Room e-mail:  tsnnews@cbs.com 
Provides syndicated news and content to a number of Texas radio stations 

News/Talk Stations 

 
News/Talk 
KZRK- 1550 AM 
301 S Polk, Ste. 100, Amarillo, TX 79701 
Phone: 806-342-5200 
www.cumulus.com 
 
News/Talk 
KGNC- 710 AM 
Chris Albracht, Program Director, Amarillo, TX  
Phone: 806-355-9801 
www.kgncam.com   email: kgncam@kgnc.com  
   
News/Talk 
WBAP- 820 AM 
Rick Hadley, News Director 
2221 E Lamar Blvd. Ste. 300, Arlington, TX 76006 
Phone: 817-695-1820 
www.wbap.com   email: rick.hadley@citcomm.com  
 
News/Talk 
KLBJ- 590 AM 
Mark Caesar, Program Director 
8309 North IH 35, Austin, TX 78753 
Phone: 512-832-4051 
www.590klbj.com   email: mark@590klbj.com  
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Chapter 7: Online Media 

 
Online book reviews can be a great way to get exposure for your book. 
Reviews are posted on blogs, book review websites, online bookstores, 
and virtual reader communities such as Goodreads and LibraryThing. This 
article gives a good overview of online book review sources:  
http://snipr.com/n95e1  or 
http://wow-womenonwriting.com/downloads/printable/17-review.html 
 
Reader Views, headquartered in Austin, offers book review services. 
http://www.readerviews.com/services_reviews.html  
 
Here are several blogs that focus on Texas authors and/or Texana books: 
 
Texas Pages 
News about Texas writers, events, and book reviews on The Dallas 
Morning News website. http://booksblog.guidelive.com   
 
Lone Star Book Blog 
by Austin journalist Mike Cox 
http://www.lonestarbooks.blogspot.com/    
 
Retired Texana librarian Will Howard has two websites focusing on Texas 
books and authors: 
Texas Bookshelf http://texasbookshelf.blogspot.com/     
Young Texas Reader http://youngtexasreader.blogspot.com/    
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Chapter 8: Speaking 

Not only is speaking a terrific way to promote books, but many authors get 
paid for their speaking services. In fact, some authors find that they make 
more money from speaking fees than from book sales. Collecting a 
speaking fee and selling books in the back of the room is a double win. 
 
Authors can give motivational talks or speak about topics specific to their 
book. It's a good idea to hone your skills (and collect testimonials and video 
clips) by speaking to smaller groups first, then graduate to larger, paid gigs. 
Create a page on your website to showcase your speaking services and 
include a video clip of your presentation. 
 
To improve your speaking skills, consider joining a local Toastmasters 
group. To find a chapter near you, enter your zip code on this page: 
http://www.toastmasters.org/websiteApps/ 

Tom Antion's Speaker Shop offers numerous resources for speakers, 
including CDs, DVDs and books.  http://www.antion.com/speakershop.htm 

If you're serious about making money from your speaking, The National 
Speakers Association offers resources and educational programs. 
http://www.nsaspeaker.org/ 

Here are some books that you may find helpful: 

The Exceptional Presenter, by Timothy J. Koegel  http://snipr.com/n8g5t  

In the Spotlight: Overcome Your Fear of Public Speaking and Performing, 
by Janet E. Esposito, M.S.W.  http://snipr.com/n8g35  
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This indispensable guide includes: 
 

• Strategies for marketing to libraries and bookstores 
• Suggestions for selling to the specialty retail market 
• Tips for selling books at book fairs and festivals 
• Techniques for gaining exposure through online media 
• Advice for getting publicity in print and broadcast media 
• Suggestions for earning money with speaking engagements 

 
You'll also get contact information for: 
 

• 150 largest public libraries in Texas 
• 123 largest academic libraries in Texas 
• 195 chain bookstore locations in Texas 
• 53 independent bookstores in Texas 
• 16 Texas-themed gift shops   
• 25 book fairs in Texas 
• 64 daily newspapers in Texas 
• 13 alternative papers in Texas 
• 31 magazines with a Texas theme 
• 69 radio stations and Texas-focused radio talk shows 
• 83 television stations in Texas 

 
 

To order your copy of the Texas Book Marketing Directory, go to 
www.TexasAuthorResources.com

TEXAS BOOK MARKETING HANDBOOK 
The Ultimate Guide to Selling Books in Texas 
 
By Dana Lynn Smith 
 
Packed with practical advice and resources for Texas 
authors and anyone who wants to sell books in the Lone 
Star State 
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Book Marketing Resources 

 
Dana Lynn Smith, the Book Marketing Maven, educates 
authors and publishers on book marketing and helps 
authors develop and implement marketing plans for 
nonfiction books. She has a degree in marketing and 15 
years of publishing experience. 
Twitter: http://twitter.com/BookMarketer        
Facebook: http://www.facebook.com/DanaLynnSmith  

Free Book Marketing Resources  

 
Book Marketing Maven blog: http://www.BookMarketingMaven.com 
 
The Savvy Book Marketer, free monthly ezine: 
http://TheSavvyBookMarketer.com 
 

Savvy Book Marketer Guides 

 
The Savvy Book Marketer Guides help authors and publishers master key 
book marketing techniques. http://www.SavvyBookMarketer.com  
 
The Savvy Book Marketer's Guide to Selling Your Book to Libraries 
will show you how to tap into the $2 billion library book market. This 
valuable resource is packed with practical advice, and the 22-point Action 
Plan will guide you through the process of marketing your book to libraries, 
from start to finish. You'll also get contact information for the top public and 
academic library systems in the U.S. and major wholesalers, distributors, 
book review journals, and library associations. 
 
The Savvy Book Marketer's Guide to Successful Social Marketing is a 
comprehensive how-to manual for using social media, like Facebook and 
Twitter, as well as other interactive tools like virtual reader communities, 
video sharing, social bookmarking, expert sites, forums, and more. 
 


